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perfected the manipulation of mass psychology, or “group dy-
namics,” in affiliation with the British Royal Family’s Tavis-
tock Institute. Adolf Hitler, in Mein Kampf, among others, 
drew upon the Bernays and le Bon work for much of the fas-
cist theory of crowd control.

It was David Ogilvy’s WPP, through its subsidiary Hill & 
Knowlton, that in 1991 ran the “Iraqis kill Kuwaiti babies” 
campaign of deceit, to soften opposition to the invasion of Iraq 
that Thatcher had urged on President George H.W. Bush.

In 2003, it was WPP, through its subsidiary BKSH—Rog-
er Stone’s old firm—that managed the Iraqi National Con-
gress/Ahmed Chalabi campaign of lies behind British Prime 
Minister Tony Blair’s push for a new Iraq war.

By this time, Mark Penn was chief executive of WPP’s 
worldwide subsidiary Burson-Marsteller, of which the old 
Roger Stone firm was now a subordinate unit.

Penn and Schoen managed Tony Blair’s 2005 re-election 
campaign. It was a family affair: The previous year, Penn’s 
wife, Nancy Jacobson, had founded the “Third Way” political 
action committee within the U.S. Senate, as an arm of Lon-
don’s anti-FDR movement by that name. Penn served as poll-
ster for the Democratic Leadership Council and its Third Way 
propaganda, and had advised the 2004 Presidential campaign 
of neo-conservative Sen. Joe Lieberman.

The Beginning of the End
During the current U.S. Presidential race, the campaign of 

Republican John McCain has been advised by Charles Black, 
chairman of BKSH, which is subordinate to Mark Penn’s Bur-
son-Marsteller in the London chain of command.

Meanwhile Black’s longtime partner, Roger Stone, has cre-
ated an official anti-Hillary 527 entity disgustingly named 
“C.U.N.T.” (allegedly, Citizens United Not Timid), to circulate 
demeaning images among enraged haters of Mrs. Clinton.

In February, two months before Penn was dumped, his 
longtime partner Schoen put out a new book, Declaring Inde-
pendence: The Beginning of the End of the Two-Party System. 
There Schoen outlines strategies for undermining the Demo-
cratic and Republican parties, and installing a corporatist “na-
tional unity” regime, to cut working-class living standards 
and bury Franklin Roosevelt politics forever. The book touts 
the independent Presidential candidacy of Michael Bloom-
berg, the billionaire New York Mayor. Bloomberg had paid 
Penn and Schoen’s firm $16 million to advise his 2005 elec-
tion campaign as a Republican against the Democratic may-
oral nominee, Fernando Ferrer.

In his book, Schoen boasts of his and Penn’s dirty opera-
tions inside the Bill Clinton Presidency. Praising Newt Gin-
grich as a “practical politician,” Schoen depicts Gingrich at-
tacking Clinton from the front, while in the rear, Penn and 
Schoen demand that Clinton “get rid of the perception that he 
was associated with the cultural and political left of the Dem-
ocratic Party.” Penn and Schoen defined the “Democratic left” 
as those who oppose “school vouchers and free trade.” They 

told Clinton that he must become a “fiscal conservative,” and 
move against the “entitlements” such as Social Security, or he 
would not be re-elected.

On April 4, 2008, Penn apologized for “an error in judg-
ment,” after being publicly exposed for working, as CEO of 
WPP’s Burson-Marsteller, on contract with the Colombian 
government to promote George Bush’s Colombia-U.S.A. free 
trade treaty. Hillary Clinton was then in the closing weeks of 
the crucial Pennsylvania primary race, in which her stand 
against free trade had become the central issue.

Two days later, on April 6, 2008, the London Daily Mail 
disclosed that British Prime Minister Gordon Brown “is secret-
ly planning to headhunt the world’s most expensive polling ex-
pert in an attempt to revive his political fortunes.” The Daily 
Mail commented that “Mr. Brown can only hire multi-million-
aire Mr. Penn if Mrs. Clinton is forced to pull out of the White 
House race in favour of Mr. Obama, as many experts predict.” 
Brown had previously hired former executives of WPP Group 
as the two top strategists in the Prime Minister’s office.

The day after the Daily Mail story broke, Penn was forced 
to resign as Mrs. Clinton’s lead advisor.

The Fascist Theory 
Behind Mark Penn

In Britain, Edward Bernays is considered, reverently, 
the “father of public relations.” When Mark Penn’s 
British company, WPP Group, runs the false propagan-
da to incite a war, or to lobby for free trade, it is follow-
ing the counsel of Edward Bernays.

In his 1928 book, Propaganda, Bernays wrote:
“The conscious and intelligent manipulation of the 

organized habits and opinions of the masses is an im-
portant element in democratic society. Those who ma-
nipulate this unseen mechanism of society constitute an 
invisible government which is the true ruling power of 
our country. . . .

“We are governed, our minds are molded, our tastes 
formed, our ideas suggested, largely by men we have 
never heard of. This is a logical result of the way in which 
our democratic society is organized. Vast numbers of hu-
man beings must cooperate in this manner if they are to 
live together as a smoothly functioning society. . . .

“In almost every act of our daily lives, whether in the 
sphere of politics or business, in our social conduct or 
our ethical thinking, we are dominated by the relatively 
small number of persons . . . who understand the mental 
processes and social patterns of the masses. It is they 
who pull the wires which control the public mind.”
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